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Sarah Cawston-Stewart
Transition Worcester

Fundraising Opportunities – Events


1) Car Boot Sale – location: Worcestershire


Mid -September weekend of 18/19
i) Roots At Rushwick
PRIVATE "TYPE=PICT;ALT="Bransford Road, Rushwick, Worcester, Worcestershire WR2 5SU 
01905 421104

ii) Gwilliams Farm Shop
Ombersley Road, Worcester, Worcestershire WR3 7RH 
01905 756490 

iii) Christopher Whitehead School
Malvern Rd St Johns Worcester WR4
iv) Monksfield Farm (A449 - Malvern side of Halfway House Pub) 
Powick
WR13 5BB

v) Wobbly Wheel CB one mile Stourport on Great Witley Road
WR6 6HX
The prime car boot time (summer and early fall) is coming to a close rather quickly as August is already upon us. Advertisements would need to be placed well in advance to let members of the public know of this car boot sale. Donation requests would also need to be made in advance either through the internet, post, or emails. We can probably request items be dropped off at Orchard House Complex 2-3 weeks in advance of the event. To make the car boot happen, we would need to answer the following questions rather quickly.

- Date for car boot

- Availability of cars out of which to sell goods
- Date (should we wish to) to pick up goods from those who are unable to drop them off at the - Council. 
- Personnel present for set up and take down

Potential Earnings: incredibly variable so anywhere from £50 to £150 depending on how much we sell items for, how many people attend etc... The price of the car boot venue rental realistically won’t exceed £11.50. 

2) Pub Night – location: Worcester
i) Dragon Inn

ii) ??
iii) ??
This event requires about 6 weeks of planning. It’s fairly strait forward; a pub agrees to host our pub night any day of the week, though it’s preferable to hold it on Thursday, Friday, Saturday or Sunday. Tickets would need to be printed and made available in advance for purchase, as well as for purchase on the night of the event. Transition Worcester would receive 100% of the profit from advance ticket sales. The night of, depending on how friendly the pub is with TW, we would charge for entry and take 100% off the door charge. However we could also agree to split the price 50% to the pub 50% to TW. 
Note: Tickets could still be sold to those who cannot attend but would like to support our cause.
The draw for this event should be a food and/or drink special, entertainment and/or event to take place that night. Door prizes could be awarded to the first 10 people who turn up (perhaps Transition Worcester branded items, like a reusable fibre shopping bag). Also one or two raffle draws could occur, for those who wish purchase tickets. For this type of activity, we would need some TW members present to canvass the pub selling raffle tickets to pub attendees. This could also be done on a night where we hold an eco pub quiz.
Rough earnings: (£5 ticket sales x 40 attendees) + (£1 raffle sales x 20 buyers) = £220
3) Silent Auction + film screening – location: Worcester

Early November (or after Energy week late October)

i) Worcester Arts Workshop
ii) University

iii) Duckworth Trust
Silent auctions are less interactive than live/vocal auctions. This is because people write their bids down on a piece of paper and then at the end of a given period of time (a timer must clearly show how long attendees have left to bid) the highest bidder will receive the prize. It is recommended that the venue either have credit/debit card facilities, or be very near to an automated banking machine for those who perhaps forget to bring cash. To make the evening more lively however, we could show a short film (or perhaps debut our Transition Worcester film if it’s ready) organise a few activities, such as a sustainability themed pub quiz (similar to what was done a few months back), a question and answer period for people to discuss sustainability/climate issues with a professional/knowledgeable representative, an art contest for children who attend with their parents (or perhaps a play area) etc…
We could also put a donations box by the front and request that people donate even if they don’t bid on anything.

Advertising must be made clear and be completed early so as to generate popularity. It takes approximately 3 months to request and receive donations. Generally donation items come from business who are in line with the values of the fundraiser (sustainability, climate change, pollution etc…) but a stock letter can be created (either by me or by another volunteer) and sent by post or email to request auction items be donated from other businesses. Auction items can include tickets, vouchers/coupons, entertainment, experiences (like river cruises, biking adventures, pampering sessions, hot air balloon rides etc…), gift baskets or gift sets.
Potential earnings: If we assume the average price for all items sold is £10.00 x 20 = £200 potentially. Putting a reserve price of roughly £5-£15 on all items could help assure us of making this target. (Of course sometimes really popular items can sell for £40 on their own).
4) Charity Walk/Run

We could hold a walk/run to raise funds and awareness for the cause of sustainability. We could also hold another bike ride instead, or simultaneous to a walk/run, around the city. An example of a 5km route is from the fountains at the Quay, along the Worcester side of the Severn, up to the new foot bridge (built through SusTrans) down the St. Johns’ side of the Severn (by the farm fields) up to the Sabrina foot bridge, once around the Pitchcroft, finishing at the gates.

Here’s a very helpful website which suggests ways of organizing such an event.

http://www.ideasfundraising.co.uk/organise-charity-walk-run.html 

It would be best to hold a charity walk/run/bike ride before mid-October when the weather becomes more unpredictable than it already is!
Approximate earnings: £5 donation per registered walker/biker x 40 participants = £200 (more if we have more participants, and ask them to get sponsorship donations for their participation in the run)
6) Food/Beverage related Fundraiser

i) Outside/Inside the Guildhall

ii) Crown Gate Shopping Centre

ii) Wine tasting night may have to go off site, but still near enough to Worcester to be accessible.
Wine tasting - Work with a local supermarket or vineyard to hold a fundraising wine tasting. The plus for the supermarket or vineyard is extra exposure and clientele, the benefit to TW is fundraising by charging an admission for the event. 100% of the admission fee could go to TW’s coffers.
ii) Coffee Morning – Worcester City

Coffee mornings are a low cost way to raise money for a cause. Coffee mornings require securing a location, cups (though asking attendees to bring their own mugs could be part of the advertising), coffee, hot water (and a container for the hot water) sugar, milk, trash cans, and stir sticks. 

The only thing we need to establish for this event is whether we’re going to sell coffee for a fixed price or accept any donation as a goodwill gesture. Determining how much it actually costs to make a cup of coffee is instrumental in making this decision. Large canisters of instant coffee can vary in price from £8.99 to £20.99. Asking for donations from local supermarkets may assist with lowering our expenses for this event.

Also, if we decide to collect donations that the donations area is in a prominent place so that it’s very clear to those attending where they should give their money.  WE can also use the time to talk about your fundraising cause; that's why people are there!

All those who attend will be asked to make a small donation in return for coffee, biscuits and/or cakes. It’s fairly convenient, easy and generally people are willing to attend these events. Depending on the success we can even make it a monthly/weekly event in our community 
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Fundraising Opportunities – Ongoing

1) Donate to this Cause – button on TW website

Online payment organisations such a Paypal can help with the payment aspects of setting up fundraising websites. This can include helpful tools such as donation trackers, donating through social networking sites and streamlining the payment process from donator to bank account. Charity banking institutes can also help streamline payment methods through their websites. Fundraisers should compare any fees and charges that are applied with setting up a bank account specifically for fundraising. 

Tracking Your Internet Fundraising

Internet payment sites like PayPal and online bank transfers through BACS make fundraising on the Internet even simpler for both fundraisers and their donors. Internet users can make donations instantly and securely using these payment methods. Also, because payments are instantaneous, you can immediately see how much money you've raised through your fundraising efforts, so transactions are easier to process and track. This is much simpler than waiting for cheques to clear or cash to be deposited into your account! 

This ease of use makes Internet fundraising ideal for all types of people. Getting started is as simple as turning on your computer and launching your great idea to the world! 

2) Donations Bucket at (nearly) every free TW event
This one is fairly self explanatory; although all of our events are free, I don’t think it would hurt to bring along the donations bucket. The tag line could be “For those of you attending who would like to see more events such as the one you’re at, you’ll find our donations bucket at the back/front of the room. Donating to Transition Worcester allows us to be more flexible with what types of events we put on and how well we can advertise them”
3) A fundraising shelf at a place of work.
This type of fundraiser is slow, but can make money over time, especially in a high-traffic area of an office or work place. The two key components to the success of this fundraiser is firstly having approval from Health and Safety/Management to set up a shelf (or use an empty space) for a fundraiser and secondly to have small household objects (books, CDs, DVDs, Movies, jewellery, candles, incense, miniature board games, key rings, etc…) donated relatively frequently (once per month should suffice). Set the price for objects somewhere between 50p and £1 and give it 6-12 months. A nice aspect to this fundraiser is that good quality objects are being reused rather than thrown away.
4) Annual Events
Making one of the above listed “one-off” events into an annual, twice-yearly or monthly event could not only provide good annual fundraising coverage, but also advertising for the Transition Worcester group and movement.
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